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Hootsuite and We Are Social’s Digital 
2021 report goes beyond the typical 
North American-centered reports, 
giving a truly global view of changes 
in digital consumer behavior with 
key data on the state of the internet, 
mobile, social, and ecommerce.



This executive summary report 
gives you a fast look at new growth 
in digital behaviors, mobile adoption, 
social usage, and online shopping.

For deeper analysis, country-level data, 
and a true global perspective, 
download our complete Digital 2021 
global report.

http://hootsuite.com/resources/digital-trends?utm_campaign=all-tier_1_campaigns-digital_2021-glo-none-&utm_source=exec_content&utm_medium=owned_content&utm_content=
http://hootsuite.com/resources/digital-trends?utm_campaign=all-tier_1_campaigns-digital_2021-glo-none-&utm_source=exec_content&utm_medium=owned_content&utm_content=


Digital around the world

Social media use around the world

The world’s most used social platforms

Social media overlaps: user platforms

Online search behaviors

Ecommerce activity overview

This 
briefing 
covers:



Nearly 60% of the 
world’s population 
is now on digital 
In the last year, digital 
adoption accelerated around 
the world as people spent more 
time online. There are now 
4.66 billion people who use the 
internet—close to 60% of the 
world’s total population.

The average internet user spends 
nearly 7 hours per day using the 
internet, a 9% increase from last 
year. This means that we spend 
almost as much time online as 
we do sleeping, and that we spend 
roughly 40 percent of our waking 
lives using connected devices.

Source: Digital 2021 Global Digital Overview

http://hootsuite.com/resources/digital-trends


Source: Digital 2021 Global Digital Overview

A billion new 
social media users 
in the last 3 years
Social media users jumped by 
more than 13% over the past year, 
bringing the global total to nearly 
4.2 billion. That’s over 1 billion new 
users over the last three years.

This dramatic uptick has put social 
back in the spotlight for marketers. 
As the CMO Survey shows, social 
media spending has increased from 
13.3% of marketing budgets in 
February 2020 to 23.2% in June 2020
—a 74% lift. CMOs anticipate that 
social media investments will remain 
high at 23.4% of marketing budgets 
into 2021.

http://hootsuite.com/resources/digital-trends
https://cmosurvey.org/results/


1 billion

Source: Digital 2021 Global Digital Overview

http://hootsuite.com/resources/digital-trends


Sources: Digital 2021 Global Digital Overview, Social Trends 2021

A generation 
overlooked by 
digital marketers 
booms on social
This past year has been a tipping 
point for baby boomers online. 
They are one of the fastest growing 
audience segments on both 
Facebook and Instagram.

Baby boomer engagement on these 
platforms is high—female Facebook 
users aged 55-64 post an average 
of 10 times per month. This signals 
that marketers should be tapping 
into networks like Facebook as 
a source of customer intelligence 
to better target this demographic.

http://hootsuite.com/resources/digital-trends
https://www.hootsuite.com/research/social-trends


#love

Source: Digital 2021 Global Digital Overview

http://hootsuite.com/resources/digital-trends


Source: Digital 2021 Global Digital Overview

No dance moves? 
No problem.
More than 98% of the users of any 
given social media platform also use 
at least one other social platform.

For brands, this means that 
a multichannel strategy does 
not need to include every single 
platform. In fact, having a presence 
on 1-2 of the larger platforms offers 
the most potential to reach almost 
all of the world’s social media users.

http://hootsuite.com/resources/digital-trends


TikTok
Tik Tok

the third most
common search term 
on YouTube in 2020

Source: Digital 2021 Global Digital Overview

http://hootsuite.com/resources/digital-trends


Source: Digital 2021 Global Digital Overview

Close to 45% of internet 
users research products 
on social

45% of global internet users now say 
they turn to social when
researching products or services.
This figure is even higher among Gen
Z users, who say that they’re more
likely to search for brands on social
over search engines.

This shift in behaviour shows that 
social has become a critical part 
of buyer consideration, particularly 
with younger generations. Brands 
looking to win over buyers will 
need to turn product reviews, 
comments, and videos into 
inspirational social experiences.

http://hootsuite.com/resources/digital-trends


Source: Digital 2021 Global Digital Overview

Online grocery 
purchases jump
by 40%

The amount of money people 
spent on online purchases of food 
and personal care items jumped by 
more than 40% over the past year, 
as COVID-19 lockdowns and social 
distancing measures drove people to 
move their grocery shopping online. 

With online grocery shopping 
developing into a regular habit 
for many shoppers during 2020, 
we can expect these behaviors 
to have an enduring impact, even 
after the pandemic has passed.

http://hootsuite.com/resources/digital-trends


50% 

Source: Digital 2021 Global Digital Overview

http://hootsuite.com/resources/digital-trends


Read the full report

Get new customers 
in the door 

Convert more customers 
with laser-targeted ads that 
are automatically optimized 
based on your pre-set budgets.

Get Started

Build social listening 
into your strategy

Quickly understand what 
customers are saying, uncover 
new buyers, and protect your 
brand with real-time sentiment 
and alerts. 

Get Started

Power up your 
social posts

Get more traffic with Instagram, 
Pinterest, social videos, 
and new content formats, 
all managed with Hootsuite.

Get Started

Put the data into action
Here are some Hootsuite tools to help you get the most out 
of social in 2021

http://hootsuite.com/resources/digital-trends?utm_campaign=all-tier_1_campaigns-digital_2021-glo-none-&utm_source=exec_content&utm_medium=owned_content&utm_content=
https://www.hootsuite.com/products/ads?utm_campaign=all-tier_1_campaigns-digital_2021-glo-none-&utm_source=exec_content&utm_medium=owned_content&utm_content=
https://www.hootsuite.com/products/insights?utm_campaign=all-tier_1_campaigns-digital_2021-glo-none-&utm_source=exec_content&utm_medium=owned_content&utm_content=
https://www.hootsuite.com/plans?utm_campaign=all-tier_1_campaigns-digital_2021-glo-none-&utm_source=exec_content&utm_medium=owned_content&utm_content=

